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Overview
>
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In today’s fast-paced and highly competitive marketplace, businesses need strong,
customer-centric brand and marketing strategies to drive growth and maintain a competitive
edge. The Brand and Marketing Manager Development Program instills professionals with
the expertise to build, manage, and lead agile, data-driven marketing and brand management
teams that can develop and execute innovative strategies.

This program integrates essential principles of brand management and marketing strategy,
guiding participants through the entire lifecycle of a product—from market introduction and
brand positioning to business growth and customer retention. Participants will learn how to
successfully launch and scale brands, maximize their competitive advantage, and address
evolving consumer behaviors using the latest digital platforms and data analytics. They will
explore the product lifecycle, from activation to trade marketing and distribution, while
mastering customer research to optimize demand planning and consumer engagement. The
program also covers digital and Artificial Intelligence-driven marketing to enhance brand
visibility and marketing finance and leadership to equip participants for high-impact
decision-making and executive roles.

Participants will also gain exposure to industry best practices through expert-led

discussions, case studies, and hands-on exercises designed to build the skills necessary to
lead successful brand and marketing initiatives in today’s challenging business landscape.
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Program Objectives
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At the end of the program, participants will be able to:

Develop and implement data-driven marketing strategies, manage
categories, and position brands for long-term success.

Understand product management, activation, trade marketing, and
distribution channels to drive brand growth

Master consumer insights, demand and supply planning, and
customer behavior analysis to optimize business decisions.

Explore cutting-edge digital marketing techniques and Al applications to
enhance brand visibility and customer engagement.

Develop marketing finance expertise and transition into leadership roles,
balancing strategic vision with operational excellence.
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Program Learning Content
—
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Key Benefits
—
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Expert Insights from AIM and PANA

Gainindustry and academic expertise from both the Asian Institute of Management (AIM) and
the Philippine Association of National Advertisers (PANA) network of marketing leaders.

v
Customer-Centric Strategies

Master brand and marketing strategies that adapt to evolving
consumer needs and behaviors.
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Artificial Intelligence and Digital Marketing Integration

Leverage Al-driven and digital marketing techniques to enhance brand
visibility and engagement.

v
Leadership and Strategic Growth

Develop leadership skills, financial acumen, and the ability to
lead high-impact marketing teams.
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Interactive and Blended Learning

Experience real-time, hands-on learning through a mix of online and
face-to-face sessions.

Who Should Attend
—
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This program is designed for Marketing and Brand Managers looking to enhance their strategic
and leadership skills, as well as Business Owners and Entrepreneurs who want to scale their
brands using data-driven marketing. It is also ideal for Product and Category Managers seeking
expertise in product lifecycle and market execution, along with mid-to-senior professionals
transitioning into leadership roles in marketing and brand management.



Program Director

Marju P. Geslani

Adjunct Faculty
Asian Institute of Management
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Currently the Customer Marketing Group Head for Nutri Asia Inc., Marju has extensive
experience in Sales Strategy, Brand Management, and People Management. Having previously
worked for Procter & Gamble, his accountabilities include developing marketing strategies and
plans, management of marketing mix, managing agencies and distributors, measuring success
and managing budgets. He was also responsible for over-all commercial operations of
Professional business in the Philippines. He was formerly an Instructor at De La Salle University -
Dasmarinas and taught Strategic Management and Business Psychology. He holds a degree in
BSC Business Management and Entrepreneurship and MBA from San Beda University.

Program Detalls
%
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Program Format Program Fee
Hybrid (12 half days, 1 full day) PHP 70,000
PANA members
v
PHP 75,000

Program Schedule Non-PANA members

August 12, 14, 19, 26, 28, 2025
September 2, 4, 9, 11, 16, 18, 23, 2025
6pm to 9pm | Live Online via Zoom

September 25, 2025
8:30am to 5:00pm | Face-to-Face On-campus and Live Online via Zoom
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Earningan v
Asian Institute of Management School of Executive
Education and Lifelong Learning (AIM-SEELL)

Postgraduate Certificate and Diploma
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AIM-SEELL offers Postgraduate Stackable Certificate Courses in various areas of concentration
and discipline, which build an individual's qualifications and distinguish their professional value. It
enables professionals to develop their proficiency in diverse areas of concentration in a
personalized and more manageable manner.

By successfully completing AIM-SEELL's programs, credentials can be earned over time,
stacked towards earning a Post-Graduate Certificate in an area of their choice, and ultimately, a
Postgraduate Diploma in Management. This leads to more career opportunities, advancement,
and potentially high-paying jobs.

Earning Credentials
—>

Successfully completing the program earns participants two (2) units which can be credited to
the Postgraduate Certificate in Marketing Management.

v
Postgraduate Certificates require five (5) units earned within two [2] years.

Participants will also earn two (2) units which can be credited to the Postgraduate Diploma
in Management.

v
The Postgraduate Diploma in Management requires a total of twenty [20] units
earned within three (3) years.

Eligible Programs
—>

For guidance on other eligible programs for Postgraduate Certificates and designing your
learning journey with AIM-SEELL, please email us at SEELL@aim.edu or visit our website at
https://executiveeducation.aim.edu
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Visit aim.edu for more details
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School of Executive Education and Lifelong Learning, Asian Institute of Management

Eugenio Lopez Foundation Building, Joseph R. McMicking Campus
123 Paseo de Roxas, Makati City Philippines 1229
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For inquiries, please contact us at:
SEELL@aim.edu | +63288924011 | www.aim.edu

jgonzaga@pana.com.ph | +63 908 885 2194
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